
Christmas Lights Trail
Sponsorship Opportunity





The Magic of Christmas

Capital cities across the world come alive over the 
festive period, and Perth is no different. The city 
is the only location in WA offering more than 
1000 speciality retail stores, the newest and best 
restaurants and bars, large-scale Christmas and 
New Year events, all within the buzz of a capital 
city backdrop. The Christmas Lights Trail is Perth’s 
annual tradition that threads these unique selling 
points together for a spectacular six-week 
offering not to be missed. 

The Christmas Lights Trail is the City’s signature event attracting 
nearly 400,000 people every year and reaching millions through 
extensive marketing campaigns. It was recently recognised in the 
2021 Western Australian Tourism Awards where it received gold 
in the Major Events and Festivals category for the 2020 event.

It is a massive light spectacle which brings one in five Perth 
metropolitan residents into the CBD and Northbridge, 
encouraging visitation and spend at local businesses. 

This year we plan to go  
bigger and better.

More than 90% of surveyed 
attendees in 2021 said that the 
event evoked a sense of joy, 
beauty and wonder in them, 
and more than 80% said the 
city felt more vibrant and safer 
throughout the event.

Please keep the Christmas 
lights trail, it’s a fantastic event 

to explore with the kids!

The lights trail was brilliant; loved 
the angels and all the people on 
the trails… the gold soldiers looked 
cool and all of it was fantastic.

3



Perth Owns Christmas…

In addition to everyone’s favourite Christmas 
Lights Trail, the City of Perth fills Perth’s streets 
with festive cheer by delivering or sponsoring 
other Christmas events throughout the season. 

Last year the Christmas Pageant, another family tradition for many, 
returned in its much-loved format along St Georges Terrace 
with an estimated attendance of more than 40,000 people. 

WASO held its Christmas Spectacular at RAC Arena over two 
sessions to the delight of 16,500 people. Music is such an 
important part of Christmas and the family favourite Christmas 
Nativity in Forrest Place is always a stand-out. This annual 
event is held over two nights and reflects the traditional story 
of Christmas with contemporary music performances. 

The Twilight Hawkers Market held on Friday nights in Forrest 
Place attracts more than 90,000 people on average each year 
(pre-COVID); the New Year’s Eve event was attended by more 
than 10,000 people bringing in 2022 and Festive Land in the 
Perth Cultural Centre had an estimated attendance of 30,000.

The Christmas Lights Trail attracts 
predominantly people between 
the ages of 30 and 40 years (35%). 
The second largest demographic 
is 40 to 49 year-olds (19%) 
followed by 20 to 29 year-olds 
(16%). This suggests that there is a 
wide appeal ranging from families 
seeking Christmas traditions, to 
young people looking for that 
perfect Insta opportunity in our 
City of Light.

Basil Zempilas
Lord Mayor, City of Perth

Perth comes alive at Christmas 
… We are proud to present a 
program of free events and 
activities inviting anyone and 
everyone to experience the 

joy of Christmas in the city.
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The Christmas Campaign

The City of Perth supports the Christmas 
Lights Trail — and other festive events in the 
city — with a marketing campaign that uses 
both digital and traditional media to capture 
awareness of the Perth metro population and 
encourage visitation into the city. 

In 2021, the intensive six-week campaign achieved both 
reach and frequency over the period, earning more than 
$4,000,000 in media coverage reaching just over 11 million 
people through the extended period of advertising.
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TOTAL AUDIENCE REACH 
on Visit Perth digital platforms 
including website, Facebook, 

Instagram and LinkedIn

7.09 million
WEBSITE IMPRESSIONS 

on Visit Perth during  
the campaign

400,456

IMPRESSIONS ACHIEVED 
through static and video adverts 
across Facebook and Instagram.

143 million
WEBSITE VISITS 

to the 2021 Christmas Lights 
Trail event page on the Visit 

Perth website

110,000

Digital Media Results 2021

COMPLETIONS 
of the campaign video across 
streaming services including  

10 Play, 9 Now, 7 Plus and SBS.

158,418
TIME SPENT 

on the Christmas Lights Trail website 
was 3 minutes, 58 seconds.

4 minutes

IMPRESSIONS ACHIEVED 
through promotion of the City’s 
own native blog content (festive 

markets, best bars, gift guide etc).

2.3 million
DOWNLOADS 

of the Christmas Lights  
Trail map online

5,203

IMPRESSIONS ACHIEVED 
through measurable outdoor  

advertising such as large-format 
billboards, mobile billboards and buses.

6 million

IMPRESSIONS ACHIEVED 
with the full-page print advert 

in The West Australian.

788,000

Traditional Media Results 2021

CONTACTS 
across commercial radio 

stations 6ix, Triple M, Nova 93.7, 
96FM and Mix 94.5. 

1.3 million

CONTACTS WITH LISTENERS 
through the Nova 93.7 partnership 

combining on-air radio and podcast 
spots promoting the campaign.

3.6 million



The Opportunity

We are offering exclusive naming rights 
sponsorship for our signature event, the 
Christmas Lights Trail, and the opportunity 
to be associated with Christmas in our 
beautiful capital city. 

Your company too can be famous for Christmas and all 
the wonderful feelings of joy and good spirit the season 
evokes. So, please join us in the Christmas spirit and let 
your brand come alive at Christmas with naming rights 
of Perth’s signature event – the Christmas Lights Trail. 

8



The Benefits

Exclusive naming rights to 
the event which runs for 46 days 
and covers at least 20 sites around 
Perth CBD and Northbridge.

30 seconds of video content (to 
be produced by the naming rights 
partner) four times per night for the 
46 nights of the Christmas Lights 
Trail on the big screens in Forrest 
Place and Northbridge Piazza.

Exclusive naming rights on the 
Christmas Lights Trail within the 
Perth Trails app which in 2021 
was downloaded 7,580 times. 

Media launch in late November 
with the Lord Mayor 

Logo featured on the Trail 
map included as a lift-out in 
the West Australian newspaper 
(420,000 readership)

Prominence in the City’s 
Christmas marketing campaign.

Lightbox signage at all 
installation sites.

Acknowledgement on the City’s 
Facebook page including a boosted 
social media post on the Visit Perth 
Facebook page (215,00 followers) 
that includes reference to the naming 
rights sponsor and a clickable link to 
the sponsor’s Facebook page

Brand showcase opportunity 
during the Christmas Lights Trail. 
This may include product display, 
sampling, or interactive activities 
(to be funded by the naming 
rights partner). 

Name and a feature tile 
included on the digital version 
of the Christmas Lights Trail map 
with more than 5,000 downloaded 
from the website last year and 
15,000 hard copies distributed 
throughout the event. 

Link to sponsor webpage 
featured in Christmas Lights 
Trail takeover of the Visit Perth 
website with own URL Logo featured in the City’s 

Christmas video bumpers used 
on its digital platforms.

Partnership evaluation report 
including statistics on return on 
investment, market research findings 
and paid/earned/owned media.

Exclusive naming rights on all 
marketing collateral including 
the must-have Trail Map.



Naming Rights Fee

To join us in being part of the 
joy and wonder of Christmas 
in the city, we are asking a 
$250,000 naming rights fee 
to sponsor the award-winning 
Christmas Lights Trail. 
To recap: the event attracts nearly 400,000 people 
every year over 46 days and reaches millions of people 
through the City’s extensive marketing campaigns. 

Some 80% of the people who visit the Christmas 
Lights Trail come from the Perth metro area, and more 
than half of those people are aged between 30 and 
50 years old with 16% between 20 and 29 years. 

It is the most “instagrammable” event on the Perth calendar 
and overwhelmingly gives people a sense of wonder and 
beauty. Perth is famous for Christmas so please join us 
and ensure your brand also owns the joy of Christmas. 
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Who We Are

The City of Perth’s aspiration is to be 
a city that is liveable, sustainable and 
prosperous. Perth is unique, and so is 
the City’s new brand — the City of Light.  

We know that events are important in delivering on our 
aspirations for Perth and that they have the capacity 
to build and communicate our cultural identity. 

This is why the City of Perth works hard to leverage 
events to promote the City of Light and position the city 
as a friendly and safe place to live, work and visit. Many 
of our events light up the city, filling the night sky with 
fireworks, drone shows or the beauty of Christmas lights. 

Perth is the events heart of WA. With 600 events held 
within our jurisdiction (pre-COVID), these offerings are 
more important than ever in attracting people back into 
the CBD and leading the city’s economic recovery. 

We would like to invite you to partner with us by 
becoming part of the vibrancy and festivity that 
Christmas and New Year brings. 

What we do

We love events, and our research 
shows that more than 90% of our event 
attendees come to the city specifically 
for their favourite offering. 

The City of Perth is renowned (and has been for 
more than 40 years) for the successful staging of 
major events such as the much-loved Australia Day 
Skyworks and the award-winning Christmas Lights 
Trail which lights up the city during the festive season.  

These events provide vibrancy and profile for our 
capital city, reaching millions via traditional and 
digital media campaigns throughout the year, as 
well as attracting some 750,000 visitors annually 
and engendering immense community pride. 

Get involved

You can direct any questions or find 
out more about this opportunity by 
contacting City Events at the City of 
Perth using the details below:

Louise Vescovo
Alliance Manager City Events

  (08) 9461 1412
  louise.vescovo@cityofperth.wa.gov.au



This publication is available in alternative 
formats and languages upon request.

27 St Georges Terrace
Perth WA 6000

T  08 9461 3333 

E  info@cityofperth.wa.gov.au

GPO Box C120,  
Perth WA 6839

perth.wa.gov.au


